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itstheQollective@gmail.com

itbeginswithaQ.com

Illustrator • Photoshop • InDesign • Final Cut Pro • MS Office

TV

The Creative Circus (Atlanta) • Copywriting • (11–13)

The Art Institute of Seattle • BA Graphic Design • (00–03)

• 2016 Clios Silver (Kia Motors - The Zone - TV Campaign)

• 2016 One Show Finalist (Ja
ck in the Box - Legendary Coupon - Stunt)

• 2016 Addyʼs Silv
er (Vizio - Captivated - TV Campaign)

• 2016 Addyʼs Bronze (Vizio - Ultra Real - Poster Campaign)

• 2015 Adweek Ad of the Week (Kia Motors - The Zone - TV Campaign)

• 5th and 6th Grade Spelling Bee Champ

• Radio • Print • Digital • Experiential     Voice Acting
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Creative Director/CW • Marco Testa LA • (17–18) 

• Alfa Romeo • Lavazza • DeeBeeʼs Organic Pops • Chiquita • Eon

 • Birra Moretti • Perugina Baci

Substitute Teacher (K-2nd) • Santa Clara School District • (09–11)
 

• Story-reading in different voices. Tetherball–losing. And being called 'Mr.'

Freelance ACD/Sr. Copywriter • Saatchi & Saatchi//Gallegos United//Ideaology (18–19) 

• Toyota • Chick-Fil-A • Comcast • Bank of Hawaii

• pH Water • Sit nʼ Sleep Mattress

Sr. Copywriter • David & Goliath • (13–17) 

• Kia Motors • Jack in the Box • Universal Studios Hollywood • Vizio

• California Lottery • The Art Institutes • New York New York Hotel & Casino

• LG Mobile

Associate Creative Director
• (19–21)

Ruffles Brisk
Pepsi Burger King Mountain Dew

Yonex Rockstar

Starbucks

 • Motive LA

•

Freelance CW  • R/GA//Vayner//Cashmere//hi5//Conscious Minds//Grizzly    (21–23)

Nike    Apple    Disney   Netflix   Verizon    Pepsi    G
atorade    Sonic
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